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The Significance of “International Management Theory” as a lecture subject

Masaki IWATANI

Abstract

International management texts are mostly about how to enter a foreign country with a
different culture and how to manage subsequent operations. Since we are expanding into
other countries, an interdisciplinary approach that takes into account the country's
politics, economy, legal system, technology, society, and culture is essential. Since it is
business with other countries, theories of trade, investment, and international finance are
based. Since there is competition with other companies, aggressive logic such as strategy
and marketing will be considered. Since the business will be conducted in another country,
defensive theories such as organizational management, human resource management,
finance, and accounting will be brought in. Therefore, studying “International Management
Theory” means thoroughly researching business administration, understanding the points
of connection with other subjects in the Faculty of Business Administration and academic
fields outside the Faculty of Business Administration, and connecting them by yourself.
The real thrill lies in systematizing things. Even if you do not actually engage in work
related to international management in the future, this subject is essential for becoming a
reasonable and intelligent citizen who has a critical perspective as a stakeholder in

international management.
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