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Abstract

In these days a grapevine effect of advertising for goods and products is focusing to the public attention.

It is very useful to

communicate between the consumer and these goods and products suppliers. But the movie industry case, a preview of a film

was thought as it couldn’t make a grapevine effect to preview audience, so that it didn’t use in practice

. Because the

grapevine effect from preview audience was intended to bring bad results for total number of this show’s audience. However

Japanese film “OKURIBITO” which was started on September 2008 became big hit article by using a grapevine effect of a film

preview .We are going to verify this phenomenon of complex system was given through the grapevine effect of the film

preview by making artificial community on Multi Agent Simulator. And this verification by using Multi Agent Simulation may

have possibility to proof a past social phenomenon as complex situation, if there is comparison data through same period.
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